Ad Analysis Name L.0)('\

Directions: Attach this analysis to the BACK of your ad parody poster.
Please respond in complete sentences to cach topic below,

AD PLACEMENT: In what magazine (or type of magazine) did vour ad
appear? Why do you think this magazine was selected for this ad?
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ALTERNATIVES: What are some healthy alternatives you can suggest to
meet the need (internal pressure) within the consumer instead of buying the
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AD EFFECTIVENESS: How effective do you think this ad is? Why do
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